
Kenyata Thomas uses tennis to foster connection.  
She created the Charlotte Black Tennis Club five 

weeks ago on Meetup to provide a space for Black 
professionals to come together. They meet every 
Tuesday and Saturday at Freedom Park for up to two 
hours. Thomas was shocked and thrilled to the point 

of tears when 27 people came out to the 
first meetup.  

The group has grown to over 95 
members and attendees must now 
reserve a spot, as sessions are 
capped at 16 people for everyone to 

have enough court time.  
“The first day I remember driving 

home and I just started crying because I 
just wanted a few friends to play tennis, and the first 
day about 27 people showed up, and it was just awe-
some because I did not expect that,” Thomas said. 
“The relationships everyone is building and learning 
tennis have just been phenomenal.”  

Thomas, a project engineer at Consolidated Metco 
and two-year Charlotte resident, picked up the game 
during the pandemic.  

“When people visit, I’ll play with them, but I want 
to meet people like me to play tennis with and build 
a circle here of Black professionals who like to play 
tennis,” she said.  

Charlotte Black Tennis Club includes beginners 
and more experienced players, and Thomas wanted 
the group to feel approachable and engaging. She 
drew inspiration from the Algonquin Tennis Club, 
which was established in 1922 in Durham and was a 
social gathering for Black professionals. 

 “The RSVPs fill up very fast just because we have 
a good time and it's all natural,” Thomas said. “It is 
about having fun, staying fit being healthy and mak-
ing it more about building those relationships 
through the game of tennis.”  

Thomas said people often ask how long she has 
been playing tennis, since she is the group founder. 
She shares that like some of them, she is new to the 
sport. Althea Gibson, Arthur Ashe, Serena and Venus 
Williams propelled the game forward for Black 
people and more recently Naomi Osaka, Cori “Coco” 
Gauff and Sloane Stephens continue to excel at the 
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Handmade dolls build 
upon heirloom legacy

Jayla’s Heirlooms is more than 
dolls for children.  

Nicole Hawthorne launched the 
heirloom doll business along with 
her four-year-old daughter Jayla to 
provide high-quality dolls color. 
While Hawthorne was pregnant in 
2016, she contemplated what she 
wanted Jayla to see and what she 
could add to her world. 

“There is a lot that I try to prac-
tice and preach,” Hawthorne said. 
“Minimalism is one of them and 
having handmade and hand-
crafted things that resemble us in 
real life. I started searching, and I 
could not find a brown [doll] that I 
felt really truly captured the es-
sence of what I thought my beau-
tiful baby would want to play 
with.”  

Hawthorne began by curating 
dolls with designers to assemble a 
small collection for Jayla. When 
people began inquiring where she 
found the dolls, Hawthorne began 
researching women-owned com-
panies that stress sustainability. 
They co-branded dolls with other 
artisans across the globe, includ-
ing Paris, Russia, South Africa, Uk-
raine, Belgium and Belarus. Jayla’s 
Heirlooms launched in November 
and has sold over 40 dolls thus 
far.  

In May Jayla’s Heirlooms re-
ceived a $10,000 grant from Dur-
ham-based NC IDEA to fund 
increased scale and determine the 
prototype of a branded doll to be 
launched on Black Friday as an 
Amazon exclusive.  

Jayla’s Heirlooms is among the 
businesses selected for Amazon’s 
Black Business Accelerator, which 
will provide access to mentorship, 
financial assistance, marketing 
and promotional support. Haw-
thorne will work with a strategist 
provided by Amazon over the next 
year.  

As an Afro-Latina woman, Haw-
thorne wanted to support women 
in Latin countries as well. She is 
working with a woman-owned 
workshop in Peru on the Amazon 
exclusive.  

“Peru has a long history of mak-
ing dolls, which people don’t 
know,” Hawthorne said.  

Jayla is heavily involved in the 
decision-making process, Haw-
thorne says, as the quality assur-
ance expert who tests dolls.  

“She says, ‘Mommy, this one is 
the best,’” Hawthorne said. “We 
are trying to start with what chil-
dren would like to see and play 
with, but also what their parents 
desire them to have as well, be-
cause we know some of the par-
ents are going to be the buyer 
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Jayla’s Heirlooms founder Nicole Hawthorne earned a $10,000 grant from NC IDEA to increase production scale of the branded 
doll company.

initially and the child will be the 
users.”  

While the Amazon exclusive doll 
will not be available until later this 
year, Jayla’s Heirlooms is taking 
presales for other dolls on their 
website. A custom doll and can 
take up to eight weeks to arrive. 
Hawthorne hopes to cut down on 
that time through the Amazon col-
laboration.  

Overall, Hawthorne’s vision is to 
create a legacy with 
her daughter. She 
also makes sure 
Jayla knows it is 
OK to ask for 
help and take 
part in building a 
supportive com-
munity through the 
family business, where Haw-
thorne’s husband, Jiles, a graphic 
designer, created the company 
logo.  

“That is why that heirloom piece 
is so important,” said Hawthorne, 
who is a project manager for Have 
Her Back, a Chicago-based startup. 
“I have a loving husband who sup-
ports me, and he knows when it is 
time to take the lead and Mommy 
needs some quiet time. I ask for 
help. I have been making sure I am 
proactive about I can only handle 
so much and I am only great at so 
many things.”  

Tennis, anyone? 
In this club, it’s 
for everyone

By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

Buick Envision a good entry point in the small SUV market
Finding the perfect small 

SUV can be a daunting task 
considering how many 
there are to choose.  

Buick didn’t make things 
any easier last year by 
redesigning its entry level 
Envision. It’s now more 
stylish, roomier and fairly 
affordable. 

The Envision got new 
clothes last year so there 
are no changes this year. 
The vehicle has a more ag-
gressive, wider stance 
which makes it a bit more 
appealing. Every little bit 
helps. The vehicle has to 

compete with the likes of 
Mercedes, Acura and Volvo 
for small, luxury SUVs. 

The Buick falls short in 
the luxury department if 
you are expecting the same 
as those aforementioned 
brands. The materials are 
so-so and the fit and finish 
is not quite that high. Still, 
on an entry level note, 
things aren’t bad. I like the 
interior design. My test car 
had black interior to match 
the exterior. Go for beige 
and you get a two-toned 
dash that looks a bit richer. 
Still, in black the interior 
did have an upscale look. 
The dash has a configu-

rable gauge cluster that 
gives a host of info at the 
click of a button, A head-up 
display offers info on the 
windshield. To the right is 
a 10.2-inch HD display 
with navigation, Apple Car-
Play and Google Auto. 
Alexa is available as well as 
controls for climate and in-
fotainment. 

The seats are comfort-
able as well as heated. You 
get power adjustable fea-
tures as well as memory. 
The rear seats can be 
folded for more than 57 
cubic feet of storage. With 
the seats up you get 25 
cubic feet. 

Safety equipment is plen-
tiful. Lane keeping assist, 
automatic emergency brak-
ing, forward collision alert, 
rear cross traffic alert and 
blind side monitoring are 
all standard. 

The Envision is powered 
by a 2.0-liter four-cylinder 
turbo mated to a nine-
speed automatic transmis-
sion. There is no shift lever. 
Gears are selected by levers 
and push buttons. 

The engine makes 230 
horsepower which can get 
the Envision to 60 miles 
per hour in 7.7 seconds. 
The engine spins up 
quickly so passing and lane 

BUICK

The 2021 Buick Envision is a good starting point in the small SUV 
category.

Please see TENNIS|2B

On The Net
www.jaylasheir-

looms.com 

By Winfred Cross 
SPECIAL TO THE POST

Please see BUICK| 2B
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changes are easy and 
drama free. 

Handling is competent. Ll 

wheel drive keeps the ve-
hicle planted and on 

CHARLOTTE BLACK TENNIS CLUB

Kenyata Thomas is founder of Charlotte Black Tennis Club.

On The Net
www.meetup.c
om/charlotte-
black-tennis-

club
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highest levels.  
“Tennis was one thing I just never 

really did, and you never see a lot of 
people of color playing tennis,” 
Thomas said. “You have now started 
to see the Naomis. We had Serena, 
back in the day, the Arthur Ashe, but 
you don’t really see as many [Black] 
people.”  

Thomas hopes to inspire kids to 
play – not to be the next Williams or 
Osaka, but to enjoy the game.  

“Maybe this is something people 
need to get into or just thinking about 
what can come of kids at the park, 
especially kids of color, seeing groups 
of people of color playing tennis and 
get inspired by that,” she said. “That 
was my original intent — just doing 
something I never did, before some-
thing out of the norm. I'm not going 
say it came easy, because I'm still a be-
ginner, but it just felt good to play.” 

Many of the club members wanted 
lessons to help improve their skills, so 

Tennis, anyone? In this 
club, it’s for everyone

Thomas reached out to Johnson C. 
Smith tennis coach Ramona Stratton 
about hosting a workshop. It will take 
place on July 24 from 9 a.m. until 1 
p.m. on the JCSU campus. The cost of 
the event is to be determined, with 
proceeds benefitting the university. 
An attendance cap has not been set.  

“[Stratton] was super excited about 
it, which just melted my heart,” 
Thomas said. “Being able to construct 
and talk through what would benefit 
every type of player during the work-
shop was very inspirational. Everyone 
is super excited about it. People al-
ready started RSVPing for that event. 
I'm super excited. We have the oppor-
tunity to contribute to the endowment 
fund for the student athletes at 
Johnson C. Smith, and the dynamic of 
the group, you have a lot of players in 
our group who went to historically 
black colleges and universities. To be 
able to [contribute to an HBCU] is even 
more motivating.”  

Continued from page 1B
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course. I find the steering 
to be a bit over-boosted, 
but you can adjust quickly 
to the feeling. There is not 
a lot of communication 
with what’s going on the 
road, but braking, steering 
and accelerating are all on 
the good side of things. 

The ride is quiet and 
smooth. Buick uses noise 
cancelling tech to keep en-
gine, road and wind noise 
to acceptable levels Bumps 
don’t upset the suspension 
unless they are large. 

The Buick Envision fits 

Buick Envision a good entry 
point in the small SUV market

the brand’s look. It’s an 
entry level offering, so to 
expect it to be dripping 
with luxury like other 
Buicks may be too much to 
ask. The vehicle isn’t a 
Volvo or Mercedes but can 
offer a bit of that look for a 
much smaller price. 

The Envision Essence 
starts at $37,600 and is 
well equipped. Ebony Twil-
ight metallic paint is $495. 

A $2,500 option package 
added premium Bose 
stereo, navigation, head-up 
display, HD radio, Buick in-
fotainment system, front 

park assist and Bluetooth 
streaming. Add destination 
and the as-tested price 
comes to $41,790. 

Pros: 
• Handsome styling 
• Abundant safety equip-

ment 
• Spunky turbo engine 
• Attractive interior  
• Quiet ride 
Cons: 
• So-so handling 
• Cramped storage 
Email Winfred Cross at 

cross@alldaytech.com 
 

Continued from page 1B

The organizers of a west-
side Juneteenth celebra-
tion never envisioned it as 
a one-and-done- event.  

Tylan Witherspoon, 
owner of In Your Face Ad-
vertising and event partner 
Michael Calloway, owner of 
Create Amazing Events, 
said their objective was to 
join forces for a series of 
collaborative events that 
engender community 
unity in and around the 
Smallwood neighborhood. 
Their inaugural flagship 
event was last month’s 
Juneteenth celebration at 
the athletic field of Fran’s 
Kids Boys and Girls Center, 
the former Boys and Girls 
Club site on West Trade 
Street. There were scores 
of Juneteenth events ac-
ross Mecklenburg where 
celebrations will stand idle 
until next year. But, With-
erspoon and Calloway 
have plans for at least 11 

more events over the 
summer. 

Witherspoon notes that 
the primary focus of the 
Smallwood Juneteenth 
celebration was family, 
especially lauding Black 
fathers. Witherspoon was 
elated over the presence of 
so many young families 
and the prominence of 
fathers among them.  

“Their dominant pres-
ence today goes a long way 
to dispel many of the pre-
vailing myths of absentee, 
uninvolved black fathers,” 
he said. 

While the prominence of 
Black father imagery dom-
inated the Juneteenth land-
scape, it also evoked a 
sense of pride among 
eventgoers. And beyond 
that image was the exten-
sion of diversity which has 
become more prevalent in 
Smallwood, where gentrifi-
cation is rapidly spreading. 
Witherspoon also recog-
nized the festive tone was 

heightened by families and 
neighbors had been, like 
everywhere else across the 
city, on significant lock-
down due to the pandemic.  

The diverse and targeted 
crowd attending had a 
“safe, family-oriented fun 
at the neighborhood spot 
where they can come and 
have enjoyable time with 
each other,” Witherspoon 
said. He estimates that 
more than 3,500 people 
strolled through and en-
joyed the variety of vendor 
booths and food samples. 

The “2021 Summer Festi-
val Series” will be held the 
last three Saturdays in July 
at the same spot with ven-
dors, music, spoken word, 
dance performances, kids’ 
games, face painting, 
bounce houses and other 
amusements. For ques-
tions, call (980) 800-5110 
or online at www.iyf-
ads.com. 

Juneteenth kicks off series 
of community events 

KEN KOONTZ

Last month’s Juneteenth celebration in the Smallwood neighborhood was the first in a series 
of community events planned by entrepreneurs Tylan Weatherspoon and Michael Cal-
loway.

By Ken Koontz 
SPECIAL TO THE POST

Children often dream of 
the day they can call them-
selves grown-ups, but few 
look forward to – let alone 
think about – the financial 
realities of independence.  

“As parents, our job is to 
set our children up for suc-
cess,” Bank of America’s 
Head of Deposit Products 
Erin McCullen said. “Giving 
our kids a strong founda-
tion of financial skills like 
budgeting and saving is a 
key part in ensuring they 
thrive as adults and can 
concentrate on the things 
they love.” 

Consider these financial 
tips from McCullen: 

Establish a budget. Budg-
eting is a lifelong skill. 
Teaching young adults 
how to budget can help 
them plan spending, save 
money, create goals and 
address financial anxiety. 
According to a Bank of 
America survey, 52% of 
Americans said they didn’t 
start budgeting until they 
began their first full-time 
job. 

If your kids are on the 
younger side, they likely 
don’t have a steady in-
come, but you can still 
help them practice budget-
ing with allowances or gifts 
from relatives or friends. 
Keep it simple: teach them 
to track the money they re-
ceive and separate it into 
spend-now and spend-later 
categories.  

Later, when you’re help-
ing your kids create an 
adult budget, you’ll need 
to expand those categories 
to track expenses like 
housing costs and gro-
ceries. From there, meas-
ure these categories 
against their total monthly 
income. Ideally, they 
should have more money 
coming in than going out. 
This process can help iden-
tify must-have vs. want-to-
have purchases while 
highlighting areas to cut 
back on spending or find-
ing room to save.  

Save regularly and con-
sistently. Making consis-
tent, automatic 
contributions to a savings 
account can create a mind-
set that will be valuable as 
your children get older.  

“It is never too early to 
open a savings account,” 
McCullen said. “Even if 
your children don’t yet 
have any bills or financial 
obligations, teach them to 
set aside some of the 
money from their allow-
ance or even gifts from 
family or friends. Helping 
children learn to save 
early-on, even for a small 
purchase, can help them 
develop a consistent sav-
ings habit over time.” 

Young adults should also 
consider programs like 

Keep the Change, which 
helps build savings auto-
matically by rounding up 
debit card purchases to the 
nearest dollar amount and 
transferring the change 
from a checking account to 
a savings account. 

Make a finance checklist. 
Young adults have a lot on 
their minds at the end of 
their final semester at 
school. As they begin to 
transition from student life 

to the working world, one 
way to help them stay on 
track is to prepare a check-
list of things to do before 
they graduate and start 
their jobs.  

This list can include cre-
ating a budgeting and 
tracking strategy, opening 
a savings account to begin 
setting aside money from 
future paychecks or check-
ing in with a financial 

Financial tips for parents to 
share with their children

GETTY IMAGES

Parents can teach their children important lessons for handling finances, such as budgeting and 
spending, at almost any age.

FAMILY FEATURES

Please see TEACH | 3B

Mecklenburg County 
youth are providing essen-
tials for neighbors in need.  

Fourteen-year-old ZaNia 
Stinson’s nonprofit Z Feeds 
Go-Go Bags won Riley’s 
Way Foundation’s Call for 
Kindness competition. The 
annual competition, which 
also includes a $3,000 
grant, recognizes teen-led 
projects inspiring kindness 
and fostering community 
strength.  

Stinson was a 9-year-old 
when she founded Z Feeds 
Go-Go Bags to address 
food insecurity in the area. 
She has provided over 800 
zip-top bags filled with 
nonperishable food, 
drinks, toiletries and 
reading materials to the 
homeless.  

“I saw this lady and her 
children outside of Food 
Lion,” Stinson said. “They 
didn’t have enough food. I 
wanted to give them some-
thing, so I gave them $5. 
They were really happy.”  

Stinson knows what 
these families are going 
through after living in a 
shelter with her grand-
mother. She transitioned 
out at age 5 when she 
moved in with foster par-
ents.  

There were 6,558 chil-
dren and youth who were 
currently or formerly 
homeless and/or housing 

unstable in 2016-17, per 
the Child & Youth Home-
less in Charlotte-Mecklen-
burg Integrated Data 
Report, which was released 
in June 2020.  

“I just wanted to con-
tinue to give back to the 
community and give back 
to homeless people, be-
cause when I was little, I 
lived with my biological 
grandmother and we lived 
in a shelter,” Stinson said. 
“We didn’t have any food 
and we couldn’t just run 
out and get food, because 
we lived in a shelter. So I 
created my Go-Go Bags.”  

The funding will allow 
Stinson to provide more 
Go-Go Bags to shelters 
throughout and around 
Charlotte.  

“I also give them out to 

this hotel by my church, 
because they have brought 
in some homeless people, 
and they have needed 
some food,” Stinson said. 
“My family, my school, my 
church, my dance team 
and my community have 
all helped me pack my Go-
Go Bags. It makes me really 
happy to see other people 
help me with my projects, 
and it makes me even 
more excited to see other 
children help me with my 
project help pack the bag 
to donate because my 
school and my dancing 
[team], they brought me a 
lot of items to put a lot of 
different items in the bag, 
and it just makes me really 
happy to see that I have all 
this support, and I can 
keep going.”  

There’s kindness in every bag
By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

COURTESY ZANIA STINSON

ZaNia Stinson is founder of the nonprofit Z Feeds, which provides 
Go-Go Bags for the homeless.
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Summer is the time to relax, refresh and 
indulge in sweet and heavenly treats. 
While you’re lounging poolside and 
watching the kids play, enjoy a cool, 
creamy and absolutely divine dessert 
that’s perfect on a hot day.  

This luscious Coconut Key Lime Cream 
Pie has a smooth texture with toasted 
shredded coconut on top. It’s sweet, but 
not too sweet, and will leave your taste 
buds wanting more as soon as you take 
your first bite.  

Fresh out of the refrigerator, it’s ideal 
for everyone to share on those days when 
it’s just too warm outside to not have a 
chilled snack.  

Also topped with lime zest and mara-
schino cherries, visually this pie is a 
winner with fun pops of color that will 
leave your mouth watering.  

To make this cool, creamy creation, add 
vanilla wafers to a blender to make 
crumbs. Add melted butter and blend. 
Add crumb mixture to the bottom of a pie 
pan and press against the sides. Refrig-
erate to make crust.  

In another large bowl, beat cream 
cheese, condensed milk and coconut ex-
tract.  

In a different large bowl, beat whipping 
cream until it starts to thicken. Add pow-
dered sugar and lime juice. Reserve 1 cup 
of the whipped topping.  

Add lime juice, coconut flakes and the 
reserved whipped topping to the cream 
cheese mixture then stir to combine.  

Add cream cheese mixture to the pie 
crust and smooth it out. Top with 
whipped topping then garnish with 
toasted coconut, lime zest and mara-
schino cherries.  

It’s the perfect pie to enjoy whether 
you’re outside enjoying some sunshine 
or inside, taking a break from the 

The perfect summertime pie
summer fun. After being chilled, all of the 
flavors combine to leave you with a deli-
cious, one-of-a-kind treat.  

Find more summer recipes at Culi-
nary.net. 

If you made this recipe at home, use 
#MyCulinaryConnection on your favorite 
social network to share your work. 

Coconut Key Lime  
Cream Pie 
Servings: 6-8 
1 package (11 ounces) vanilla wafers 
1/3 cup butter, melted 
2 cups heavy whipping cream 
1/4 cup confectioners’ sugar 
1/2 cup Key lime juice, divided 
1 package (8 ounces) cream cheese, 

softened 
1 can (14 ounces) sweetened condensed 

milk 
1 teaspoon coconut extract 
1 cup shredded coconut 
1/4 cup toasted shredded coconut 
lime zest 
maraschino cherries 
In blender, pulse vanilla wafers into 

crumbs. Add melted butter and pulse 
until combined. Press crumbs into bot-
tom and up sides of greased 9 1/2-inch 
deep-dish pie plate. Refrigerate 30 mi-
nutes. 

In large bowl, beat whipping cream until 
it thickens. Add confectioners’ sugar and 
1 tablespoon lime juice; beat until stiff 
peaks form. Remove 1 cup; set aside. 

In separate large bowl, beat cream 
cheese until smooth. Add sweetened con-
densed milk and coconut extract; beat 
until blended. Add remaining lime juice 
and shredded coconut; stir until com-
bined. Add reserved whipped cream. Stir 
until combined. Pour into crust.  

Refrigerate 4 hours.  
Before serving, garnish with toasted co-

conut, lime zest and maraschino cherries. 

BRANDPOINT

planner to discuss tran-
sitions and what’s to come.  

Taking time now to teach 
your children strong finan-
cial habits can help them 
develop lifelong financial 
skills and prepare them for 
their next adventure. The 
healthy habits they build 
today can help carry them 
to tomorrow and beyond.  

Emphasize the impor-
tance of safe credit. Young 
adulthood is the right time 
to begin building credit be-
cause establishing good 
credit takes time. Building 
credit from a young age 
can help pave the way for 
major purchases and life 
moments, since credit im-
pacts future living arrange-
ments, the ability to 
purchase a car and even 
employment opportuni-
ties.  

Teach your children 
about the steps they can 
take to start building credit 
like planning their credit 
card usage, never spending 
outside their means and 
paying off their credit card 
bills on-time and in-full. 
They can also earn rewards 
while spending by ensur-
ing their credit card re-
wards their spending. An 
option like the Bank of 

Teach children finances
America Customized Cash 
Rewards card offers flex-
ibility to earn rewards in 
the category of your choice 
and can help maximize re-
wards while building 
credit.  

Find more tips for teach-
ing children financial skills 
at BetterMoneyHabits.Ban-
kofAmerica.com. 

Financial lessons 
From preschool through 

college, every stage of 
school is designed to pre-
pare kids for life-long suc-
cess, but learning about 
finances is one area that 
can be especially impactful 
for children in the long 
term.  

Consider these ways kids 
can learn about money 
throughout childhood as 
recommended by the ex-
perts at Bank of America: 

Elementary school – 
Focus on basics like saving 
small change and planning 
how to spend it. As kids 
begin to learn fundamental 
math, you can introduce 
them to the concept of 
making a spending plan.  

Middle school – Those 
early mathematical lessons 
around spending can be 
expanded to include real-
life decision making and 
budget creation, including 

what should be accounted 
for and considered before 
making a purchase. Before 
children go to the mall with 
their friends, highlight the 
thought process involved 
in spending before they 
make impulse purchases. 

High school – As adult-
hood begins to draw 
nearer, it’s worth exploring 
the fundamentals of credit 
scores, credit cards, invest-
ing, saving for retirement, 
homeownership and more 
so that, upon graduation, 
teens can start putting 
those lessons into practice. 
High school seniors should 
also educate themselves 
on student loans, as debt 
often becomes a reality for 
those who attend college, 
and understanding the 
facts can help them make 
more informed choices. 

College – Build credit by 
opening a credit card ac-
count to help achieve goals 
later in life, such as pur-
chasing a home.  

With a career just a few 
years away (or less), col-
lege is also a smart time to 
begin reading into the ba-
sics of 401(k)s, starting an 
emergency fund or even 
learning the basics of in-
vesting. 

Continued from page 1B

She likes it warm; he likes 
it cold. 

He can’t fall asleep with-
out the TV on; she needs it 
dark and quiet. 

She’s an early morning 
riser, he’s a night owl that 
likes to sleep in undis-
turbed. 

And then there’s snoring, 
the scrouge of sleep for 
millions of couples. It’s a 
frequent issue within mar-
riages and, in some cases, 
may lead to divorce. 
What’s one going to do? 

In a Better Sleep Council 
survey of 542 adults in 
committed relationships, 
26% of respondents re-
ported sleeping better 
alone. The truth is the cost 
of poor sleep is just too 
high. Sleep-deprived 
people don’t think as 
clearly, have a harder time 
coping, and don’t perform 
as well on the job.  They’re 
also irritable and moody. 
Intimacy can suffer due to 
suppressed sex hormones, 
erectile dysfunction, and 
low energy. It’s no wonder 
poor sleep is tough on re-
lationships.  

It also puts you at risk for 
a myriad of issues, includ-
ing diabetes, high blood 
pressure, cardiovascular 
disease, obesity, anxiety, 
depression, and dementia. 
You can try a sleep divorce, 
a remedy growing in pop-
ularity where couples 
spend time together dur-
ing the evening and then 
sleep separately during the 
night. It allows sleep-de-
prived couples to get the 
rest they desperately need 
and can help reinvigorate a 
relationship. 

If you still want the con-
nection of sharing the bed 
throughout the night, you 
need a bedroom environ-
ment that supports the 
sleep of both of you. Sleep 
experts recommend that 
you keep your bedroom 
dark, quiet, and cool for 
optimal sleep. This can be 
challenging for couples 
since everyone’s body is a 
little bit different and often 
one person can be ready 
for sleep before the other. 
The good news is that 
they’re practical remedies 
worth a try for some of the 
more common sleep issues 
for couples. 

TV light and noise 
Many people use TV to 

unwind at night. Unfor-
tunately, whether it’s a TV, 
tablet, smartphone or bed-
side lamp, the light and 
noise can be a real pain, 
especially for light 
sleepers.  

Intruding sounds can 
keep someone from falling 
asleep and out of deep 
restful sleep even if they’re 
not awake. Bright light af-
fects the body’s natural 
sleep-wake cycle and keeps 
you from feeling sleepy. 
Even small amounts of am-
bient light can cause trou-
ble. 

Your options include ear 
plugs and a sleep mask, 
earphones for the TV 
watcher, setting the TV to 
turn off after a certain time 
and substituting the TV 
with white noise. As a com-
promise, you can agree to 
a lights-out time after 
which the TV watching will 
happen in a different 
room.  

Bedroom temperature 
Colder room tempera-

tures help your body’s nat-
ural sleep process. Studies 
suggest that a room tem-
perature between 60 de-
grees and 67 degrees 

Fahrenheit is optimal for 
sleeping with 65 degrees 
being the sweet spot. As 
mentioned earlier, every-
one’s body is different, so 
you may have to experi-
ment to find a temperature 
that’s workable for both of 
you. Also, you can make a 
cold or warm bedroom 
more comfortable for you 
with various remedies. 

For the person who likes 
it warmer, extra blankets, a 
heated blanket or mattress 
pad or warmer pajamas 
may do the trick.  If you’re 
a cold sleeper, your op-
tions include cooling 
sheets, a cooling mattress 
pad or a small fan. 

Scourge of snoring 
OK, this one is a biggie 

and will likely take some 
work. Fortunately, they’re 
things you can try before 
sending the snorer off to 
exile: ear plugs, white 
noise, sleeping on the side, 
sleeping at a slight incline, 
losing weight and avoiding 
alcohol and sedatives be-
fore bed. 

It’s also worth seeing a 
doctor to check for ob-
structive sleep apnea, a 
common sleep disorder 
that’s one of the biggest 
causes of snoring. It’s a 
real sleep killer that can 
put people at risk for other 
serious, life-threatening 
health issues.  

Build a solid foundation 
Sleeping as a couple may 

not be the only issue 
you’re up against. There’s 
a long list of issues that 
can affect sleep and many 
of them arise from your ev-
eryday habits. Also, why 
make things harder than 
they must? 

This makes it important 
to practice good sleep hy-
giene, the foundation of 
quality sleep. It’s what you 
do during the day and 
evening that can set the 
stage. For better sleep, you 

should keep regular wake-
up and sleep times; avoid 
naps; exercise during the 
day; avoid large meals, al-
cohol, or stimulants such 
as caffeine before bedtime; 
maintain a bedtime routine 
that prepares you for 
sleep; keep your bedroom 
quiet, dark, and cool; and 
avoid electronics use in the 
bedroom. 

Overlooked issues 
Unfortunately, other 

things besides poor sleep 
hygiene could be disturb-
ing your slumber. Asthma, 
allergies, acid reflux, kid-
ney disease, cardiovascu-
lar disease, chronic pain, 
and diabetes can keep you 
up at night. Prescription 
drugs, anxiety, and depres-
sion can also cause or 
worsen sleep issues. And 
some of these issues can 
cause problems for inti-
macy. A doctor can help 
you identify and work 
through any of these un-
derlying issues. 

More perfect union 
There’s too much at 

stake to accept the status 
quo. When you’re sleep de-
prived, that makes every-
thing else in life harder, 
including maintaining rela-
tionships. So, have an ear-
nest conversation sooner 
rather than later about how 
you can help each other 
sleep better.  

Honestly share where 
you’re at and what you 
need. Be willing to compro-
mised and try out different 
things. 

Couples should also 
commit to supporting each 
other’s basic need for sleep 
hygiene. If both of you are 
sleep deprived and strung 
out emotionally, you’ve 
really got a problem. To 
keep from getting over-
whelmed, be realistic 
about your situation, keep 
things simple, and take it 
one day at a time. 

Don’t sleep on disruptions 
to couples’ bedtime routine

GETTY IMAGES 

Snoring, electronics and room temperature are among the most common barriers to healthy sleep 
for couples.

By Jason Wooden 
and Kristal McKinney 
SPECIAL TO THE POST
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Heart Math Tutoring is an education nonprofit that is 
hiring community and program-related roles. Are you 
looking to engage the community and help shape 
the next generation? Heart Tutoring's open full-time or 
part-time roles may be a good fit for you. Please visit 
hearttutoring.org/team for more information and how 
to apply!

EMPLOYMENT

LEGAL NOTICE

VACATIONS

FROM
$1,249*

$999*

TM

1-855-874-7693
promo code N7017

* Free date changes anytime up to 45 days prior to departure for land tours. Deposits and final payments remain non-refundable. Prices are per person based on double 
occupancy plus $199 in taxes & fees. Single supplement and seasonal surcharges may apply. Add-on airfare available. Offers apply to new bookings only, made by 6/30/21. 
Other terms & conditions may apply. Ask your Travel Consultant for details.

Los Angeles • Pasadena — Immerse yourself in the pomp 

and circumstance of the 133rd Rose Parade with pre-

parade viewing of the floats, dinner with the Tournament 

of Roses Committee, and grandstand seating to see the 

parade up close. You’ll enjoy 5 days in Los Angeles, and 

enjoy one of the world’s most memorable New Year’s 

celebrations. 

5 days, departs December 29, 2021

ROSE PARADE & LOS ANGELES TOUR

FREE DATE CHANGES ON 2021 TOURS*

Denied Social Security Disability?  Appeal! If you're 
50+, filed SSD and denied, our attorneys can help! Win 
or Pay Nothing! Strong, recent work history needed.  
877-553-0252 [Steppacher Law Offices LLC Principal 
Office: 224 Adams Ave Scranton PA 18503] 
  
See a Doctor 24/7 - No Insurance Needed! Board 
certified doctors via video call. From $29. Family plans 
available. Download the Antidote Health app or call 
845-213-3504 

HEALTH SERVICES
Guaranteed Life Insurance! (Ages 50 to 80).  

 
No medical exam. Affordable premiums never 
increase. Benefits never decrease. Policy will only be 
cancelled for non-payment. 833-380-1218

 INSURANCE            

ATTENTION OXYGEN THERAPY USERS! Inogen One G4 is 
capable of full 24/7 oxygen delivery. Only 2.8 pounds. 
FREE information kit. Call 866-579-0885

MISC/SALE            

Call to get your FREE Information Kit

1-844-496-8601
or visit dental50plus.com/ncpress

Includes the Participating (in GA: Designated) Providers and Preventive Benefits Rider. Product 
not available in all states. Acceptance guaranteed for one insurance policy/certificate of this 
type. Contact us for complete details about this insurance solicitation. This specific offer is not 
available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; 
PA: C250Q); Insurance Policy P150 (GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN); Rider kinds 
B438/B439 (GA: B439B). 
6255

DENTAL Insurance
Get Dental Insurance from Physicians Mutual 
Insurance Company. It helps cover over 350 
procedures — from cleanings and fillings to crowns 
and dentures.

• See any dentist you want,  
 but save more with one in our network
• No deductible, no annual maximum
• Immediate coverage for preventive care 

CALL TODAY - For $100 Gift Card  Promo Code: DISH100

Offer ends 7/14/21.1-855-376-8603
All offers require credit qualification, 24-month commitment with early termination fee and eAutoPay. Prices include Hopper Duo for qualifying customers. Hopper, 
Hopper w/Sling or Hopper 3 $5/mo. more. Upfront fees may apply based on credit qualification.

2-YEAR TV PRICE GUARANTEE

190 CHANNELS
Including Local Channels!

America’s Top 120 Package

for 12 Mos.
MO.

$19./mo.
99

where available

ADD TO YOUR PACKAGE FOR ONLY

Blazing Fast 
Internet!

$6499

Donate your car, truck or van. Help veterans find jobs 
or start a business. Call Patriotic Hearts Foundation. 
Fast, FREE pick-up. Max tax-deduction. Operators are 
standing by! Call 1-866-955-1516 
  
Life Alert. 24/7. One press of a button sends help FAST! 
Medical, Fire, Burglar. Even if you can't reach a 
phone! FREE Brochure. CALL 844-902-2362 
  
Attention: Auto Injury Victims. If you have suffered a 
serious injury in an auto accident, call us! Our 
attorneys have the experience to get you the full 
compensation you deserve! Call Now: 844-545-8296 
  
Become a Published Author. We want to Read Your 
Book! Dorrance Publishing-Trusted by Authors Since 
1920. Book manuscript submissions currently being 
reviewed. Comprehensive Services: Consultation, 
Production, Promotion and Distribution. Call for Your 
Free Author`s Guide 1-888-575-3018 or visit 
http://dorranceinfo.com/press 
 
A-1 DONATE YOUR CAR, RUNNING OR NOT!!  FAST FREE 
PICKUP. Maximum tax deduction. Support United 
Breast Cancer Fdn programs. Your car donation 
could save a life. 888-641-9690 
  
AT&T TV - The Best of Live & On-Demand On All Your 
Favorite Screens. CHOICE Package, $84.99/mo for 
12months. Stream on 20 devices at once in your 
home. HBO Max FREE for 1 yr (w/CHOICE Package or 
higher.) Call for more details today! (some restrictions 
apply) Call IVS 1-855-548-9839 
  
BANKRUPTCY RELIEF! Help stop Creditor Harassment, 
Collection Calls, Repossession and Legal Actions! 
Speak to a Professional Attorney and Get the Help 
You NEED! Call NOW 844-404-0601 

MISCELLANEOUS

On 7/1/21 Certificate of Need review began for 
Atrium Health Ballantyne ED Proj F-12088-21 Devel new 
satellite ED; Atrium Health Steele Creek Proj F-12084-21 
Devl new satellite hosp. Written comments are due to 
the Agency by 8/2/21. During COVID-19 state of 
emergency, no public hearings will be scheduled. 
Contact CON for more information 919 855-3873.

Application Development Manager (Accenture LLP; 
Charlotte, NC): Accenture LLP has multiple openings for 
the position of Application Development Manager in 
Charlotte, NC to manage project execution to ensure 
adherence to budget, schedule, and scope. Reqs 
bacc degree, or foreign equiv.+5 yrs of progressively 
resp post-bacc exp. Domestic travel up to 80% of an 
avg work wk. Equal Opportunity Employer – 
Minorities/Women/Vets/Disabled. For complete job 
description, list of requirements, & to apply, go to 
https://www.accenture.com/us-en/careers/jobsearch 
(Job # R00011049).

HELP WANTED
INFORMATION TECHNOLOGY

Test Engineering Manager (Accenture LLP; Charlotte, 
NC): Accenture LLP has multiple openings for the 
position of Test Engineering Manager in Charlotte, NC 
to manage project execution and to ensure 
adherence to budget, schedule, and scope. Reqs 
bacc degree, or foreign equiv., in Comp Sci., Info 
Systems/Tech., Engr (any), or related field & +5 yrs of 
progressively resp post-bacc exp. as  Test Analyst, Test 
Consultant, Test Manager, or related IT position. 
Positions are based in Charlotte NC but requires 
domestic travel up to 80% of average work week. 
Employee needs to reside within a reasonable 
commuting distance from the assigned Accenture 
office. Equal Opportunity Employer – 
Minorities/Women/Vets/Disabled. For complete job 
description, list of requirements, & to apply, go to 
https://www.accenture.com/us-en/careers/jobsearch 
(Job # R00011519).

thecharlottepost.com 

Never Pay For Covered Home Repairs Again! 
Complete Care Home Warranty COVERS ALL MAJOR 
SYSTEMS AND APPLIANCES. 30 DAY RISK FREE. $200.00 
OFF + 2 FREE Months! 877-544-1736

HOME REPAIRS

Thomas Built Buses, Inc. (TBB), a TVM located in High 
Point, North Carolina, hereby announces its proposed 
overall goal of 2.8 for Disadvantaged Business 
Enterprise (DBE) participation in FY2022.  Information 
regarding the TBB DBE procedure and proposed 
overall goal is available at thomasbuiltbuses.com. It is 
also available for public review Monday through 
Friday between 9:00 AM and 5:00 PM for 30 days 
following the date of this notice at TBB 1408 Courtesy 
Road High Point, North Carolina 27260 or email 
james.routh@daimler.com. 
 
Written comments will be accepted at the above 
address for 45 days from the date of this notice.  TBB, 
a manufacturer of commercial passenger buses, and 
school buses is actively seeking vendors who qualify 
as DBE’s and WBE’s to supply goods.  TBB will be 
expanding its business opportunities for those who 
qualify to provide quality goods at a fair market price. 
Interested parties should contact 
james.routh@daimler.com or by mail at the above 
address. 

PUBLIC NOTICE

VP; Product Specialist I sought by BofA Securities, Inc. 
to help pitch & execute leveraged finance 
transaction & organize meetings. Perform 
comprehensive & in-depth company & industry 
analysis & prepare presentations other materials for 
clients. Reqs: Bach or equiv. & 5 yrs exp. in: 
Developing & maintaining financial models to analyze 
trends, incl cash flow, leverage buyout, cost of capital 
analysis, ability-to-pay, value-creation, operating 
models, & 3-statement models; Performing 
comprehensive valuation analysis using comparable 
companies & precedent transactions. In the alt, emp 
will accept a  Master's  degree & 3 yrs of exp. Empl. 
will accept pre or post Master's degree exp. Job Site: 
Charlotte, NC. Ref#4955755 & submit resume to BofA 
Securities, Inc. NY1-544-06-03, 1114 Avenue of the 
Americas, New York, NY 10036. No phone calls or 
emails. Up to 20% domestic travel, as nec. EOE.

BATH & SHOWER UPDATES in as little as ONE DAY! 
Affordable prices - No payments for 18 months!  
Lifetime warranty & professional installs. Senior & 
Military Discounts available.  Call:833-987-0207 
 
Replacement Windows. $229 Installed. Price Includes 
Window and Basic Install. Any size up to 100 united 
inches. Free Estimates, Lifetime Warranty. Fairway 
Windows 252-232-8422.

HOME IMPROVEMENT      



Nadia Meadows uses art to address 
her frustration with how society treats 
Black hair.  

The 2020 UNC Charlotte graduate 
who earned a bachelor’s in fine arts in 
sculpture is amid a three-week res-
idency at Goodyear Arts for “Subtle Op-
pression,” which began as Meadows’ 
thesis at UNCC. The residency is a col-
laboration between the university’s de-
partment of Art & Art History and 
Goodyear Arts, and designed to give re-
cent graduates an opportunity to net-
work while providing studio space to 
take a deep dive into their craft.  

Meadows is one of two UNCC alumni 
participating in the summer residency 
and was selected through a competitive 
process.  

“Subtle Oppression” features a series 
of natural braiding hair and twists, 
which are mounted on felt 2-foot-by-3-
foot panels and bonded with black glue. 
Panels consist of symbols representing 
Black culture and history. Historical ele-
ments include Underground Railroad 
patterns such as the “Shoofly” and 
“Crossroad,” which were styled into 
women’s hair and offered messages of 
safety. Meadows also created her own 
symbols to illustrate contemporary 
struggles faced by the Black com-
munity.  

A house represents gentrification in 
Black neighborhoods and the socioeco-
nomic disadvantages these com-
munities face. A work jacket reflects the 
pressure Black women feel to conform 
their hair to the Eurocentric style to feel 
work appropriate.  

“The project started because I was 
frustrated with people talking about my 
hair and/or commenting on it, touching 
it and just feeling like it wasn’t as im-
portant as other things,” Meadows said.  

Meadows placed the panels at the 
front of the gallery to force the visitor 
to subtly, or directly, face the conver-
sations. She wants viewers to have an 
opinion about the symbols, while also 
forcing them to walk on them, thus par-
ticipating in subtle oppression.  

“When you walk in, you can’t avoid it,” 
Meadows said. “You have to confront it, 
which in many Black issues, people try 
to divert or try to go around the topic. 
This puts it in a place where you cannot 
avoid it.”  

Walking on art may make people un-
comfortable. Walking on art made from 
hair may increase the discomfort and 
forces the viewer to partake in symbolic 
oppression may be very disconcerting 
for some. Meadows said the goal is to 
create what she described as “in your 
face” art.  

“Walking on art in an art space is not 
the typical thing,” Meadows said.  

“Subtle Oppression” confuses some 
people who don’t realize they are walk-
ing on human hair, yet it is the only way 
to enter or exit the gallery space. Upon 
entry, viewers see the artist statement. 
It provides two experiences for some, 
the entry and the exit.  

“You have another experience if you 
didn’t realize it is hair, if you did not re-
alize at first, and/or, the textures and 
the meanings, because it has some un-
derlying meanings,” Meadows said. 
“The second look is a longer, more 
studied look for the viewer.”  

Meadows’ work will be included in 
“Break the Mold: New Takes on Tradi-
tional Art Making” at the Mint Museum 
Randolph, which opens Dec. 23. The 
group show will be curated by chief cu-
rator Jennifer Sudul Edwards.  

Meadows hopes to create as many 
panels as possible during her residency. 
The original project consists of 13 
panels of hair she bought from a beauty 
supply store, using five bags per panel. 
Her goal is to create 50 to 80 panels in 
time for the show.  

“Subtle Oppression” is the third part 
in a series about hair. The first, “Lines 
of Control,” includes a 14-foot hot 
comb. It reflects her frustration with the 
discussion on what is an acceptable hair 
texture or curl pattern as well as a hot 
comb burning the scalp and damaging 
hair.  

“Split Ends” is the second part in the 
series, featuring a giant strand of hair 
and the aftermath of hot comb usage.  

ASHLEY MAHONEY | THE CHARLOTTE POST

Ricky Singh is one of five artists to collaborate on a series of murals throughout Historic West End as part of Beatties Ford Strong.
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Art encourages healing and con-
nection on Beatties Ford Road.  

Historic West End residents 
launched the Beatties Ford Strong 
movement in June 2020 in response 
to a mass shooting that killed Jamaa 
Cassell, Christopher Gleaton, Kelly 
Miller and Dairyon Stevenson. They 
created a series of art activations, 
specifically murals, which have re-
ceived just under $10,000 in fund-
ing over the last year.  

The latest mural, located at Lulia 
Market (2425 Beatties Ford Road), 
was completed in three days and de-
picts Charlotte’s past, present and 
future, as well as the Queen City 
crown. The art was created by Ricky 
Singh, Makayla Binter, Bunny Greg-

ory, Katrina Cherry and Tiffonye’ 
Michelle in collaboration with Char-
lotte Black Owned, Charlotte is Cre-
ative, Community Dream Builders, 
Digital Charlotte, Hue House and 
The Block.  

“Patience shows its value,” Singh 
said. “I always say, ‘if you want to go 
far, go together,’ that African 
proverb. This is a perfect example. 
This is a combination of a variety of 
people who came together to make 
this happen.”  

The C in CLT focuses on where 
things started and where they grow 
from. Binter included “elevate and 
cultivate” in the C, as well as steps, 
which Singh said remind him of the 
steps to the historic Excelsior Club, 
which played a significant role in 
shaping West End. The L pays hom-

age to West Charlotte High School, 
the alma mater of Lulia Market’s 
owner, who immigrated to Charlotte 
from Eritrea. The market is named 
for his daughter.  

The mural explores technology 
through the T, and the role it plays 
particularly in communities of color. 
Singh said it is meant to show the 
future is within technology and 
bridging the digital divide. The 
crown calls to mind pride and roy-
alty in the neighborhood.  

“It serves a double purpose, be-
cause it is also the logo for Charlotte 
Black Owned,” Singh said. “This has 
been a favorite spot of a lot of fam-
ilies to take family photos.”  

Said Charlotte Black Owned co-
founder Ashley Creft, a pediatric so-

By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

Art gets to 
the roots of 
oppression
By Ashley Mahoney 
ashley.mahoney@thecharlottepost.com

West End walls tell 
story of resilience

Raleigh beatsmith ISM on ‘F9’ soundtrack
By Jim Wiggins 
SPECIAL TO THE POST

RALEIGH – Raleigh native Ishmael 
Sadiq Montague, professionally known 
as ISM, has risen from a set of toddler 
drums to self-taught musician and pro-
ducer making a mark in the industry. 

An early passion for beats born on a 
tin of Legos has landed Montague a 
spot as a featured producer and 
songwriter on the original motion pic-
ture soundtrack of “F9: The Fast Saga,” 
set for release on June 25. 

The Raleigh-born CEO of ISM Beats & 
SE7EN Intl LLC is credited for Track 3, 
“Hit ‘Em Hard,” featuring Offset, Kevin 
Gates, Lil Durk, Trippie Redd, and the 
late King Von. The 14-song compilation 
was released June 17 by Atlantic 
Records and has already made Bill-
board’s Top 10. The film has grossed 
more than $292 million since its May 
19 international release, making it this 
year’s fourth-highest grossing film. 

“I can’t remember a time when I 
didn’t know how to play,” Montague 
said of his first instrument. “It’s kind of 
like knowing English or how to walk or 
how to breathe. It was always a thing in 
my life.” 

ISM, 24, is a self-taught beatsmith 
whose roots run deepest in Southeast 
Raleigh, where his parents, real estate 
development moguls James and Wonza 
Montague, were born and raised, and 
continue to impact the area’s economic 
landscape with an expanding commer-
cial real estate footprint. He is a 2015 
graduate of Enloe High School. 

At 15, with a following built playing 
drums in church and a high school 
band, The Program, ISM used money 
earned cutting grass to buy his first 
computer and began teaching himself 

how to make beats – and how to get 
them in the hands of artists. He scored 
his first placement his senior year in 
high school on Chief Keef’s “Michelin.” 
ISM postponed plans for college and 
began working with his manager and 
Atlantic Record music executives. 
Within a year, he secured placement on 
his first major album with Ty Dolla 
$ign’s “My Song.” At 19, ISM produced 
“Party” by Chris Brown featuring Usher 
and Gucci Mane, landing his first Bill-
board Top 40 debut. 

ISM also has songs with Wiz Khalifa, 
French Montana, T-Pain, Kid Ink, and 
Jason Derulo, including as producer of 
Derulo’s "Colors – The Official Coca-
Cola World Cup Anthem." Although F9 

is his big-screen soundtrack debut, 
Washington, D.C.-area artists Thraxxx, 
Big Flock, Lizzle and Freak Show have 
for years relied on ISM Beats on their 
self-released mixtapes, which helped 
catapult one of his largest followings in 
the DC-Maryland-Virginia market. 

ISM also is building a following bey-
ond producing as an artist himself with 
tracks such as “Lately,” featuring both 
his beats, songwriting and voice; ev-
idence of his plan to pursue that ave-
nue, as well. 

ISM said his music is inspired by real 
life, his own and that around him. His 
process is to express himself honestly, 
hoping to connect with the audience 

COURTESY NADIA MEADOWS

Nadia Meadows is on a three-week res-
idency at Goodyear Arts.

COURTESY PHOTO

Ishmael Sadiq Montague is a producer and songwriter on the “F9” soundtrack.

Please see RALEIGH | 6B

Please see WEST END | 6B



and that “they genuinely 
harmonize with your 
frequency.” 

While he continues to 
learn how to navigate the 
industry of producing, 
songwriting and overall 
music artistry, ISM has 
made North Carolina home 
and will call on the lessons 
learned from his family 
legacy of entrepreneur-
ship, realizing passions 
through hard work, and 
community service and de-
velopment. 

Specifically recalling his 
father’s instructions to 
learn his craft, commit to 
it, and earn the money and 
do the legwork to get it rec-
ognized, ISM referred to 
biblical scripture that em-
ploys that to teach a man 
to fish is better than to give 
him fish.  

“That principle molded 
me to be able to sit still, 
stick to it, and polish my 
craft,” he said. “He was 
teaching me how to fish.” 

ISM hopes to do the same 
by teaching and nurturing 

Raleigh beatsmith ISM on 
‘F9’ movie soundtrack

“home-grown” talent like 
himself that not only helps 
up and coming artists navi-
gate the industry, avoiding 
some of the pitfalls he’s 
endured, but also shines 
the international spotlight 
on local talent.  

“That’s what I’m here to 
teach and accomplish,” he 
said, assuring an open 

door for “home-grown pro-
ducers” to seek him out for 
guidance, molding, shap-
ing, and development.  

“Raleigh will have to have 
its own moment; its own 
artists, sound and culture,” 
he said. “I see Raleigh hav-
ing its own powerhouse, its 
own industry.” 

Continued from page 5B

cial worker at Atrium Health Levine Chil-
dren’s Hospital: “Even though it is our 
brand logo, it is so much bigger than just 
our brand, it is about what we represent.”  

Singh, a West End resident and Char-
lotte Lab Upper School head of school, 
helped lead creation of the Beatties Ford 
Strong movement. He has seen the way 
art has moved people in the neighbor-
hood, and everyone is welcome to help 
paint.  

Each mural serves to beautify and con-
nect the community with the intention to 
tell a story. Mural concepts stem from the 
original community engagement session 
last summer where residents were asked 
what types of murals and messages they 
wanted to see in West End. A recurring 
theme was history and how it connects to 
today.  

“This was not a random mural,” Singh 
said. 

The artists kicked off the movement 
when they painted Beatties Ford Strong at 
Niki’s Food Shop (2200 Beatties Ford 
Road) a year ago. The movement encom-
passes six murals across West End.  

“I said something a year ago which I’ll 

West End walls tell story 
of history and resilience

say now — we’re just getting started,” 
Singh said.  

However, one mural – the Sankofa on 
the corner of Catherine Simmons Avenue 
and Beatties Ford Road, the site of the 
June 22, 2020 shooting – was partially 
painted over last week. Historic West End 
Partners Program Director J’Tanya Adams 
posted on Facebook on June 24, “Heart-
broken! No respect. New convenience 
store [operator] covered without a ques-
tion. We paid for that. Owner just called 
and said he will pay to restore it.”  

Adams notified the store owner that the 
new operator had painted over the mural 
and has since received an invoice from 
Singh to restore it. Singh said he spent his 
Thanksgiving break painting the mural, a 
process that took several weeks. The 
mural wall was more of a foam structure. 
Singh started on Thanksgiving by prim-
ing the wall with his sons.  

“Every project is difficult, but that one 
in particular was hard,” said Singh, who 
painted the Sankofa along with Binter. 
“That’s what hurt the most, thinking 
about, not the hours, but the experience 
is now sort of painted over.”  

 

Continued from page 5B
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Ricky Singh, Makayla Binter, Bunny Gregory, Katrina Cherry and Tiffonye’ Michelle are the creative 
team behind the Beatties Ford Strong mural series in conjunction with Charlotte Black Owned, Char-
lotte is Creative, Community Dream Builders, Digital Charlotte Hue House and The Block.

“Summer of Soul (…Or 
When the Revolution Could 
Not Be Televised)” 

It was a volatile time. 
Malcom and Martin had 
been assassinated in recent 
years.  

Civil uprisings and riots 
had just simmered down. 
The summer of 1969 was a 
chance for a much-needed 
cultural break and reawak-
ening.  

That happened in Har-
lem’s Mt. Morris Park, 
when program director 
Tony Lawrence created the 
summer long Harlem Cul-
tural Festival. Three-hun-
dred thousand music 
lovers attended. Few to no 
cops in sight. The Black 
Panthers provided secu-
rity. It was a mellow cele-
bration. 

“The Tonight Show” mu-
sical director Ahmir 
“Questlove” Thompson 
has flicked the moth balls 
off the never-before-seen, 
decades-old footage of the 
festival. The 2-inch video 
tapes were shot by pro-
ducer/director Hal Tulchin 
for an unreleased 1969 doc 
called “Black Woodstock.”  

The tapes had lan-
guished in a basement for 

Long-lost concert video 
opens to ‘Summer of Soul’

50 years and Tulchin 
signed the rights to the 
masters over to Questlove 
just before he died in 2017. 
The bandleader’s task of 
screening, editing and as-
sembling clips couldn’t 
have been an easy task. His 
efforts were augmented by 
music supervisor Randall 
Poster, editor Joshua Pear-
son and director of pho-
tography Shawn Peters.  

Among the many stellar 
performances: R&B artists 
(B.B. King, Little Stevie 
Wonder, Sly and the Family 
Stone, Gladys Knight & The 
Pips); pop stars (The Fifth 
Dimension); jazz greats 
(Abbey Lincoln, Nina Si-
mone); Latin legends 
(Mongo Santamaria) and 
gospel singers (The Staple 
Singers, The Edwin 
Hawkins Singers, Mahalia 
Jackson). Mayor John V. 
Lindsay makes a cameo 
and activists like Jesse 
Jackson and Al Sharpton 
share their opinions on 
music and the state of 
Black life.  

Sharpton: “Gospel was 
more than religion. Gospel 
was the therapy for the 
stress and pressure of 
being Black in America.”  

The vintage perform-
ances are edited in with 
news footage and new in-

terviews from fest musi-
cians recollecting their per-
formances and attendees 
recalling their experiences. 
Of particular interest is the 
interview with Marilyn 
McCoo and Billy Davis Jr., 
who were determined to 
connect with a black au-
dience who had been re-
luctant to embrace The 
Fifth Dimension, their pop 
group. 

Together, these intervie-
wees’ perspectives add in-
sight and footnotes to the 
social/political history sur-
rounding these unforgetta-
ble outdoor concerts.  

Before there was Prince 
there was Sly. Before Yo-
landa Adams, Mahalia. Be-
fore Bad Bunny, Mongo 
Santamaria. We know this 
because Questlove and his 
rousing, thoughtful doc-
umentary links us back to 
the past with this precious 
and rare archive. 

There is something so 
spiritual, uplifting and mo-
tivating about watching 
300,000 Black folks, over 
the course of a summer, 
gathered around a stage to 
vibe and rejoice. You need 
to watch this doc in a the-
ater or on the streaming 
service Hulu. Why? Be-
cause the revolution will 
not be televised. 
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REQUEST A 

FREE QUOTE! 

844-805-2431

Prepare for 
power outages 
with a Generac 
home standby 
generator

FREE
7-Year Extended Warranty*
A $695 Value! 
Limited Time Off er – Call for Details

Special Financing Available 
Subject to Credit Approval 
*To qualify, consumers must request a quote, purchase, install 
and activate the generator with a participating dealer. Call for
a full list of terms and conditions. 

return to the Library without fines.

704-416-0100

Charlotte Mecklenburg Library is now ne free. Beginning July 1, 2021 
customers are no longer charged nes on overdue materials. 

Come back to the Library. Return any overdue materials and enjoy all 
of the resources, services and programs the Library offers. 

Life happens, nes don’t. 

cmlibrary.org/ nefree

reclaim your weekend     |     visitnc.com/parks

«MOVIE REVIEW

MASS DISTRACTION MEDIA

Sly Stone performs at the 1969 Harlem Cultural Festival in the documentary “Summer of Soul.”
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